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Open ... Big Business?




CREATE MORE

THAN YOU CAPTURE

Tim O’Reilly [1]
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»A business model
1s the logic of an
organization to

create value“
Alexander Osterwalder([2]
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$5¢390000°000°‘000

McKinsey Global Institutel[3]
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Case Study 1:

The Climate
Corporation
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LIMITED TIME ONLY

Try i Enroll The Whole Farm For
2 50 ACRES
| FREE! :
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CLIMATE | PRO CLIMATE | BASIC CLIMATE INSURANCE
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10/02/2013 @ 9:13AM | 85,877 views

Monsanto Buys Climate Corp For
$930 Million

+ Comment Now +Follow Comments

Who knew betting on the weather could make a billion

dollars? It just did for The Climate Corporation, which underwrites weather
insurance for farmers. Monsanto broke the news this morning that it was
buying Climate for approximately $930 million. The idea is to sell more data
and services to the farmers who already buy Monsanto’s seed and chemicals.



Case Study 2:
Open Corporates
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The largest open database of companies in the world

Bearch 84,637,710 companies All jurisdictions ~ ~

Browse all jurisidictions Search officers

“This is the kind of resource the (digital) single market needs”

Neelie Kroes, VP European Commission

Our data is used by

Econne .t O’REILLY WSJ Linkedin The World Bank Creditsafe Avention Stripe
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Case Study 3:

OV Schweiz
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Wie lange dauert es im Jahre 2015,
eine Zugverbindung nachzuschauen?
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Front Zurich Schweiz International Wirtschaft Bérse Sport Kultur Reisen Wissen Auto Blogs Panorama Mehr ~

Digital /| Dienste & Apps Gadgets & Hardware Internet & Gesellschaft Bildstrecken Digitale Patentrezepte Digital Kompakt

«Die SBB konnen das gar nicht machen»

Drei Millionen nutzen die SBB-App — Ende Jahr soll sie umgebaut werden. Verschwindet der alte
Fahrplan? Tagesanzeiger.ch/Newsnet hat zwei Ziircher Entwickler getroffen.
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hannes.gassert@opendata.ch
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Die Debatte geht in Kurze in Lausanne mi
Opendata.ch/2016 in die nachste Runde!
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